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/ Learning Objectives

1. Emé\rgtfg/fnarkets;“‘developing economies,

advanced economies

—.
2. Attractiveness of emerging markets for

International business

. Assessing the true potential of emerging markets

. Strategies for emerging markets

3
4. Risks and challenges of emerging markets
5
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. Corporate social responsibility in emerging markets

and developing economies. e \/
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Agenda

$» Key Concepts
$ Potential of Emerging Markets (EMS)
$» Challenges of Doing Business in EMs

$» Strategies for Doing Business in EMs
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